Brand Value Ranking (USDm).

Top 100 most valuable food brands 1-50

2022 2021

Rank  Rank Brand

1 1 & Nestlé

2 2 « il

& 5 +  Lay's

4 3 4 Danone

5 6 + Tyson

6 7 4+ Quaker

7 4 4 Kellogg's

8 12 4+ Haitian

9 9 +«  Mengniu

10 10 «  McCain

11 8 ¥ Wrigley

12 16 4+ Lindt

13 11 4 Unilever

14 13 4  Barilla

15 17 4+ Hershey's
16 14 4 Ada

17 19 4+ Uni-President
18 21 1+ Kikkoman
19 29 1+ Doritos

20 15 ¥ Amul

21 22 1+  Kraft

22 27 +  Hormel

23 18 ¥4 Kinder

24 25 4+ Vinamilk

25 31 +  Amarai

26 34 1+ Cheetos

27 20 ¥ Cadbury

28 28 «  (Oscar Mayer
29 24 ¥ Master Kong
30 36 +  WantWant
31 26 4 Mars

32 32 « Knorr

33 30 4 Heinz

34 33 4 Président
35 38 1+  Lotte

3% 3 4 Yakult

37 23 4 Enfamil

38 53 4+  McCormick
39 40 +  Campbell's
40 46 +  Reese's

41 52 + Oreo

42 41 4 Ajinomoto
43 47 4+  Cheerios

44 59 4 Lean Cuisine
45 39 4  Bimbo

46 37 4 Nutella

47 64 4+ Shineway
48 49 1+ illuma

49 58 4+  Sanderson Farms
50 42 ¥ Ferrero Rocher

Country
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United States
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China
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United States
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China

China

United States
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South Korea
Japan
United States
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China

China

United States
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2022
Brand
Value
$20,819
$10,594
$8,557
$7,860
$7,238
$7,128
$6,982
$5,783
$5,533
$5,264
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Brand
Value
Change
+7.2%
+10.5%
+30.6%
-4.2%
+14.5%
+40.3%
+4.6%
+55.4%
+15.6%
+22.8%
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2021
Brand
Value
$19,428
$9,591
$6,553
$8,206
$6,322
$5,080
$6,675
$3,722
$4,788
$4,286
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Brand Value Ranking (USDm).

Top 100 most valuable food brands 51-100

2022

Rank
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Rank
65
43
61
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New

Brand

Tostitos
Barry Callebaut
Spam
Stouffer's
Nissin
Biostime
Arawana
Tate & Lyle
Belvita
Ruffles
Milka

Valio
Aptamil
Sadia

WH Group
Britannia
Maggi
M&M's

UNFI
Philadelphia
Hellmann's
Nature Valley
S-26
Mission
Emmi

Bright Dairy
Dr Oetker
General Mills
Olivoila

Bear Brand
Skippy
Anlene
Magnum
Olam

Bega
Pepperidge Farm
Anchor
Snickers
Mother Dairy
Devondale
Yoplait
Gerber
Galaxy/Dove
Meiji
Dairyland
Amadori
Marfrig
Nipponham
Trident/Dirol
Pringles

Country

United States
Switzerland
United States
United States
Japan

China

China

United Kingdom
United States
United States
United States
Finland
Germany
Brazil

China

India
Switzerland
United States
United States
United States
United Kingdom
United States
United States
Mexico
Switzerland
China
Germany
United States
Vigtnam
Philippines
United States
New Zealand
United Kingdom
Singapore
Australia
United States
New Zealand
United States
India
Australia
United States
United States
United States
Japan
Canada

Italy

Brazil

Japan
United States
United States

2022
Brand
Value
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